
 
Item 9 Be Lincoln Town Deal Communications – December to March 2024 

 

Social Media: 

Since December, we've had a reach of 23,344 users, and a 3,736 engagement rate on Facebook. 

Specifically, the Cornhill Market post regarding interested traders performed the best in this time 

period, attracting 26 shares. On Twitter, the same post also received 1.5k views. 

 

 



 
Newsletter: 
Quarterly BeLincoln news bulletins are now set up for both the public and board members. The first 
public bulletin was published on 24th January to 165 recipients, with a 62% open rate. 

 

Website: 
Updated the website pages and replaced the outputs on the downloads section with updated 
documents, complying with accessibility requirements. 

Upcoming: 
 

 An announcement of some traders and the official opening date for Cornhill Market on 8 
March, complete with press release and social media content 

 A social media pack to be created and distributed to Cornhill Market traders, so they can 
promote their tenancy effectively  

 A press release to be distributed to promote work starting on the Barbican Creative Hub 
project on 11 March, with hoarding to be installed on the front of the building 

 Plans in progression for the official opening of the Lincoln City Football Club Community 
Hub, with a photo call and ribbon cutting moment  

 Greyfriars communications plan to be updated with new programme once ready 

 


